John De Santis Creative Director
Project Case Study

CLIENT: INTERNATIONAL TOOL MANUFACTURING

® Role: Visual design

® Marketing product site presents entire company
product lines.

® All products searchable and downloadable for
potential clients.

® www.itmtools.com

SEARCH Search the site =

International Tool Manufacturing Corp

I HOME PRODUCTS ABOUT CONTACT

Hmg maN

Pty abed i3l

Video
=
th

TUNGSTEN CARBIDE TIPPED HOLE CUTTERS 4&_2_7.”‘5

ITM

www.JohnBattistaDeSantis.com ¢ info@johnbattistadesantis.com
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John De Santis Creative Director
Project Case Study

CLIENT: BEACON CONSULTING GROUP
CONSULTING ENGINEERS

® Role: Visual design
www.beacon.ws

BEACON

CONSULTING GROUF, INC. Home Compary Services Projects News Contact

.

| = iF

b ’-_-.'f.".r_ Project Com;:_;_le_’_tipnﬂ}“

- =l e

New York Office Beacon Consulting Group, Inc. Services
212-695-3333
Beacon Consulting Group, Inc. thrives on a good challenge. Our P Surety Consulting

Medford, MA expert team has a proven track record of success taking on the most » Construction Management

781‘395-1650 complex Construction Management and Surety Consulting » Construction Estimating/

Long Beach, CA assignments possible. Pre-Construction Services

951'269'2355 » Construction Claims Preparation
WEBB COMMUNICATIONS www.JohnBattistaDeSantis.com ¢ info@johnbattistadesantis.com
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John De Santis Creative Director
Project Case Study

CLIENT: DISTRICT COUNCIL IRONWORKERS FUNDS OF
NORTHERN NEW JERSEY

Website www2.ironnj.com

® Role: Visual design

IRONWORKERS LOCAL 11
BENEFIT FUNDS & TRAINING FACILITY

Tel: 973-376-7230

= PENSION

= ANNUITY

= VACATION

= TRAINING

= YOUR BENEFITS

BENEFITS INFORMATION SITE
=

= Print This Page Welcome plan participants. This website has been developed as a resource for LATEST NEWS
= information about the various funds administered by the Ironworkers Local 11
Benefit Funds and Training Facility. Here, you can find useful information such as » Current News Index
"Summary Plan Descriptions" {SPD's) that provide an overview of the four benefit funds  » News Archive
administered by this office. Additionally, here you will alse find information such as recent
Share/Bookmark plan changes, downioadable forms, website links to our providers and useful fund office
information. For your participant specific information check out the “Your Benefits” area May 15, 2015
of the site and reguest your own usemame and password.

Email Page Link

HOME
a < Benecard PBF Rank's #1 In The
FORMS ‘William A. Kolfenbach, Jr. — Executive Director Nation. BENECARD PBF RANKS #1 IN
— THE NATION IN PEMI'S ANNUAL PEM
FAQs A)PLAN CHANGES CUSTOMER SATISFACTION SURVEY
FUND OFFICE » Index of Plan Changes More ==
WEBB COMMUNICATIONS www.JohnBattistaDeSantis.com e info@johnbattistadesantis.com
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John De Santis Creative Director
Project Case Study

CLIENT: FURNTITURE DESIGNER MARIE GUERINA

® Role: Visual design Webb worked with furntiture designer Marie Guerin to
launch her online furniture collection portal. The new site
Site: www.collectionmarieguerin.com highlights the line of furniture which includes: tables,

consoles, lamps, bookcases, and mirrors

—~ 2 HOME | ABOUT | THE COLLECTION | ORDERING/FAQs | CONTACT
Collection - —
Marie Guérin "
Neoclassical Inspired \

Contemporary French
Furniture & Accessories

WEBB COMMUNICATIONS www.JohnBattistaDeSantis.com ¢ info@johnbattistadesantis.com
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John De Santis Creative Director
Project Case Study

CLIENT: GAFFCO, INC.
Site for high-end security company

® Role: Visual design
www.gaffco.com

GAFFCO, Ballistics

G Security Soluti

About GAFF( Bullet Resistant Systems Safe Rooms Bullet Resistant Products Ballistic Armor

A Better Way to Secure Homes & Workplaces  current Projects sec:

For more than 25 years, Gaffco, Inc. has been protecting companies, private citizens, and
government personnel through the design, manufacture and installation of safe rooms,
bullet-resistant systems and related products and services. The company’s mission is to
deliver products of the highest quality to help assure the safety, security, and protection of
our clients, their families, employees, and property. Read More P

New York City USA : Design / Build
residential safe room.

@ Mexico City Mexico : Design / Build
residential safe room.

* Los Angeles USA Financial Office :
Design / Build safe room in an office

QU LEARN MORE building for an investment firm.
GET A QUOTE
" @ Lagos Nigerla : Installation of bullet

resistant doors private residence.

WEBB COMMUNICATIONS www.JohnBattistaDeSantis.com ¢ info@johnbattistadesantis.com
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® Role: Visual design

www.grandleigh.com

John De Santis Creative Director
Project Case Study

CLIENT: GRAND LEIGH
Distributor of products - hospitals, nursing homes
and other institutions)

‘Welcome to your one-stop source
for the best of the supplies that
nursing homes, assisted living
centers, hospitals and healthcare
centers require. As a national,
full-service family-run cempany,
Grand Leigh Inc. combines the
comprehensive offerings you need
with the care you want.

Choose from a broad selection of
medical preducts, linens,
draperies, furniture, janitorial,
chemical supplies, and incontinent
supplies. Grand Leigh is proud to
provide you with high-quality
preducts to help maintain a safe,
hygienic, and comfortable
environment for our customers.

1-800-255-4836 Annual Easter Egg Hunt
Big Enough To Serve You" OR E-MAIL > Learn Mare - 4

info@grandleigh.com

Easter Egg Hunt f
"Small Enough To Know You, % SRDER CALL Grand Leigh Continues 3

PRODUCTS NEWS CONTACT

|
furniture >

L JL

ABLE
BRIEFS GLOVES | JANITORIAL BEDDING FURNITURE CURTAINS  LIMENS TOWELS  UNDERPADS

WEBB COMMUNICATIONS
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John De Santis Creative Director
Project Case Study

CLIENT: FEDEX

® Role: Visual design

Webb Communications developed the UX interface and
programmed a custom parcel tracking solution for FedEx.
FedEx's International mail “Track & Trace” website(s) are
actively used by FedEx clients, including Fortune 500
companies, large retailers and consumers. Webb
Communications delivered (and manages site and data-
base hosting) for these highly scalable site(s) which han-
dle hundreds of thousands of queries per month,
enabling FedEx customers to track the delivery of
International mail parcels.

Among the many features implemented are:

® Ability for customer to track groups of packages or an
entire Airway Bill group

® System enables customers to download a report (or
generate an email) with package tracking details for
individual packages or groups of packages

® 24 hour monitoring of site via an external tracking
solution

® Redundant hosting

® Automated data import and error checking

®

M Ship ~ Track ~ Manage = Learn - % FedEx Office ® ~

FedEx International MailService®

Enter Shipment Information
Find both air waybill and package level information as your shipments reach their destination.
Enter up to 5 FedEx Intemational Mail Service (FIMS) air waybill

numbers or 5 postal ID numbers (one per line). Combinations of
Air Waybill Numbers and Postal IDs are not permitted. @

Postal ID Number

Documentation number for
shipment provided by local
postal services

-

Fed Ship - Track ~ Manage - Lean - % FedEx Office® -
FedEx International MailService® MailView Home | FIMS Overview | Glossary | FAQ | Contactus
Ener Shipment inormation > Package Summary
Package Summary
[ Eral }
Fitor by Country Fiter by Status
Select 0 (s Soarch Fhor Results porpage: (20 ¢
5 v
Taiwan CDS04MS251SE  NONE In ransitto destnaton county Sep.28,2013 Hide &8
Sop. 28, 2013
SouhKorea | CDSMMS438SE | NONE Sep.28,2013 Hide &
In ransitto destaton county Sop. 28,2013
HongKong  CDSOGASGOSE | MALVIEW-S-19-13 Successtl deivery Sep.27,2013 Hide &
Sucoasstuldeiivery Sop. 27,2013
Unable o deliver Sop. 26,2013
Reloased by destinaton customs Sop. 26,2013
Recelved by destnaton post Sop. 26, 2013

WEBB COMMUNICATIONS
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John De Santis Creative Director
Project Case Study

CLIENT: DirectLink International

® Role: Visual design

Webb Communications developed two international
package-tracking websites for Direct Link, a Sweden Post
Group company. Direct Link provides international mail
services to major corporations and non-profit institutions
worldwide. Wholly-owned and operated by one of
Europe's highest rated postal companies, Sweden Post,
Direct Link offers global mail and distribution solutions.
As a part of Posten Norden, a merger of Sweden Post
and Post Denmark completed in 2009, Sweden Post and
Direct Link are supported by a system with over 50,000
employees handling over 40 million mail items per day.

Webb Communications developed two applications for
Direct Link’s U.S. operations: A Track & Trace applica-
tion, which allows businesses and individuals to track the
status of their international mail shipments from a web-
based interface. The system tracks the status of parcels
sent to more than 240 countries worldwide. Webb also
upgraded Direct Link’s “Global Hot Spots” system which
helps alert shippers about potential “disruptions” in inter-
national mail services caused by postal strikes or other
events. The site is a valuable resource for international
mail shippers in North America and beyond.

DIRECT
LINK

Part of PostMaord

DIRECT
LINK J [A—

« Track & Trace Home

Tracking No. status Date /Time | Destination
Da0000s3975E Item was unable to be delivered. | o7, 282013 yetperiangs

09:10 (local)

Item was successfully delivered. g;t’;;("i::i Netherlands

Item has been released by Destination Sep 27,2013

Customs Agency. 2042 focal) | NG

Item has been received at destination
Sep 27,2013

Post’s International Mall Acceptance . Netherlands
15:25 (local)

Offce.

tem has been dispatched by Direct  Sep 24,2013

Link o destination country. 1733 (ocal) | NPT
Sep 27,2013

item . 5
18:33 (local) skl

Item has been received at recipient’s | $ep27,2013 |

local Postal delivery location. 07:36 (local) P

Item has been released by Destination Sep26,2013 | (.

Customs Agency. 0812 (local) | P

Item s with Destination Customs  Sep06,2013 | (L

Agencyfor clearance. 17:53 (local) P

tem has been recelved atdestnation ¢ oc

Post's International Mail Acceptance o Spain
17:51 (local)

Offce.

Item has been dispatched by Direct  AUB3L2013 | ¢

Link to destination country. 11:11 (local)

DIRECT
LINK gj Part ofPosord

Welcome Steven Collins
These are the Global Hot Spots for the week of your choice [2013.38] (Sep 15 to Sep 22,

2013)
Global Hot Spots
Mexico Impact :High[ see]

SepoMex advises that Hurricane Ingrid on the Gulf coast and Tropical Storm
Manuel on the Pacific coast have resulted in major damage to the national
communication infrastructure. Consequently, there will be delays in the
delivery of postal items in nearly all parts of the country from 18-23
September.

» Weekly overview

WEBB COMMUNICATIONS
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John De Santis Creative Director

Project Case Study

CLIENT:

MySmileGuide.com MySmileGuideU.org

® Role: Visual design

Webb designed and  built
MySmileGuide.com - the world’s first full-featured
online Oral Health education, evaluation and monitor-

Communications

ing portal. This oral health online learning site is used
by major insurance providers such as Emblem Health,
HIP USA, Lliberty Dental and HealthPlex, as well as
large corporate benefits companies, schools and uni-
versities. This highly scalable & secure health promotion
portal is now being expanded  through
MySmileGuideU.org, a non-profit organization whose
mission is to serve schools, community organizations

and other groups globally.

A consistent and logical navigation scheme was imple-
mented to let the user easily navigate a large amount of
information. The project provides detailed oral assess-
ments and tracking of oral health progress. A back-end
system provides reporting on the progress of specific
groups to monitor overall health impact. The system is
built upon a scalable platform capable of handling mil-
lions of users.

rf?MySmueomdellw

My SmileGuide S
Home Educaton Parmarsnp Aoout MySmiaGuide Nows Logn
8 Login
(7 Register
Medical Fact

Proacive oral health care
assessment and monitoring is
essential for overall bodly health
and wellness.

)

Learn More » A Healthy Smile

MySmileGuide Means everything to your
MySmileGuide is the only online tool all health and wellness...
designed spect oral heaith

assessment, m and

Learn Mored
MySmileGuide Works for b

fempphdel ySmileGuidelJ
» Emplovers

» Schools & Universities
» Product Vendors
Learn More / Login >

How to get started? Healthy Smile, Healthy Body
0% - Careghers, Parent ad ndicnl 1al-Genaral Heakth Connecton
e » Inaurance and Waliness Vendors e Arice oy
P » Schools QP 57 Femaon, oS

Founder, MyamieGude
» Universities L

<) MySmileGuide s

An Oral Health Management Technology E-Newsletter

My SmileGuide U wants to partner with YOU!

Every day, what you do protects or harms your smile
Poor oral health remains one of the most commaon
b chronic health concerns in the world. Itis linked to
ﬁ health problems such as obesity, diabetes, heart
disease, and respiratory conditions. Lack of oral health

awareness and timely dental visits is key to overall
health

MySmileGuidell ™

My SmileGuideU is a secure and interactive oral health education tool. My SmileGuideU partners with
schools, organizations, and health professionals with the goal to increase oral health awareness and
see the value of timely preventive dental visits.

WEBB COMMUNICATIONS
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John De Santis Creative Director
Project Case Study

CLIENT: NYSEARCH / Northeast Gas Association
www.nysearch.org / m.nysearch.org

& NYSEARCH

Natural Gas RD&D

® Role: Visual design T

fal Gas ROK mmercalProcucts  News & Infa North

NYSEARCH is a collaborative Technology Research,

D I t d D trati d b . INNOVATING IN
evelopment, and Demonstration managed by major T RD2D
gas utility companies. The members of NYSEARCH NYSEARCH lacs a collaboratve

RD & D program dedicated to serving

invest heavily in the development and demonstration of g2 ity members nNorth Amerc
technologies to operate their gas distribution systems in
a safer and more efficient manner Webb Member-Driven Collaborative RD&D For Gas Utilities
° NYSEARCH ', Darw oic & . dedicated to seeving its gas utility member
Communications has provided NYSEARCH with all of Pl s b S b
the fOHOWIng services in recent yeors NYSEARCH Membership NYSEARCH Partners NYSEARCH RANGE™ Tool
who are. IDUIOES 10 alg Equipment” ‘VML,‘&E
) ) . ‘ e
Website design and programming b e e | DA
Mobile Website Development =
E-commerce Solution Development
Development of members-only reports solution
Development of technology reporting website
Logo / Corporate identity work
Content Management System (CMS) implementation e
Technology Report design & M.\:?‘E’FEHRD”-- g
WebSite Updcte trOining NYSEARCH manages one of the premier
. . naturaL gas research, development
Securlty COﬂSU“I ng and demonstration (RD & D) programs
W b h in the United States. Learn More >
ebsite hosting
. . About Us
Email hosting
NYSEARCH Programs
Commercial Products
Members/Funders
News & Events
WEBB COMMUNICATIONS www.JohnBattistaDeSantis.com e info@johnbattistadesantis.com
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John De Santis Creative
Project Case Study

/(6 Istituto Mazionale per il Commerdo Estero
Italion Trade Commission - Government Agency

GOVERNMENT OF ITALY /
ITALIAN TRADE COMMISSION

Director

® Role: Visual design

Working for the ltalian Trade Commission's investment
division, Webb Communications created a portal
(Partnership-USA) that served as an economic resource
for Italian companies seeking to do business in the
United States market. The portal helped ltalian compa-
nies to identify appropriate locations to open up opera-
tions in the U.S. from a logistics, economic incentive,
and demographic market standpoint.

Webb Communications worked with the ltalian Trade
Commission’s investment division, which sought to
create a portal that serves as an economic resource for
ltalian businesses interested in entering the United
States market.

The site contains an extensive database of reports and,
for each state, statistics addressing current information
such as population, economic activity, tax incentives,
and rental costs. The enhanced usability, functionality
and development of the dynamic database-driven
statistical and financial data make it easy for ltalian
firms to access a wide range of detailed information.

Webb Communications conceptually developed and
designed the site’s architecture, navigational layout,
visuals, and the dynamic pages generated from a
database.The design strategy emphasized the usability
experience of the Italian online demographic.
Webb also helped with online marketing that increased

exposure and traffic to partnership-usa.com by 138%.

partnership-usa

Benvanuti nol sk Intornet, coordinato da ICE Now York
dedicaio a fornire inform:zion ik alle aziende Haliane sugh
investimentl produtiii negl Stati Unti.

Nel Su come nvestire

costture Societd neglh USA, le prinCipall caratierstiche
‘economiche i tutl gh Statl del'Unione, e loro speciaizzazioni o
industria, le agevolazioni fiscal e g ncentivi y

Troverete anche dele newsletter dedicale a singoli Stati, che
fornisgano informazion dettagliate ed approfondite.

Se avele un progelte i espansione negi USA, contaltate ICE | chi siamo

Mew York: | nusire Ufficis poir presentare ale competent

aulorfia i Vosiro business plan, dobilamento tradotio @ reso | obiettivi

contorme alko procodure Kicall, per fichiedere un "pacchelto —— -

personalzzato® di incentii o di sgevolazion gli Stafi dell'Unione:
come investire negli USA

eventi e newsletier

eonmanatedi
/(6 Istitto Nozionale per il Commercio Ester

Italien Trode Commission - Gevernment Agency ricerca nella banca dofi

partnership-usa ? g" Stati dell'Unione

ingresso
s Cliccate su uno Stato per cansscerne e carsmeristiche {o sceglies dalla lista qui
obietivi
gli Stati dell'Unione:
come i USA

eventi e newsletier
contatiateci

ricerca nefio bonca doti

partnership-usa "" gli Stati dell'Unione

ingresso

e, Informazioni sullo Stato di New York A'

obietiivi : o e :

e /Informazicai di baw / Anivitg Ecoromiche / Tomazione, incentisi @ Cosi Immobiliori
New York _-| di base : Pil Degli Stati Wspeciale sugli stati
come investire negl USA Pil 2000 (In miliardi di dollari) | 799
eventi & newsletier Graduatoria 2000 1 2
contattateci Pil 1999 (In miliardi di dollari) | 749
. e Graduatoria 1999 | 2
Contributo percentuale pil USA 2000 8
Incremento percentuale 1999 - 2000 1 6.6

Informazioni di base : Popolozione

Popolazione (2001} 19,011,378

WEBB COMMUNICATIONS
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WEBB COMMUNICATIONS
Case Study

MILAN CHAMBER OF COMMERCE

® Role: Visual design

Webb launched the U.S. media campaign for the Milan
Chamber of Commerce’s web portal initiative promoting
ltalian artisans in the areas of house-furnishing,
textile-apparel and artistic handicrafts. The cross media
effort included print ads, direct mail, media plans and
coordination of the launch event.

Italian Craftsmen
and Their Products On-line

Visit our site at www.srtisanexpoit: open the doors to the best italian craftsmen's
workshops in the home, fashion and artistic crafts sectors.
At www. artisanexpo.it, besides looking all over all the products on display, you can

also contact the craftsmen directly and ask for a custom-made item, consulta
catalogue of products 24 hours a day, send orders or buy directly online.

Sign up for the newsletter and you'll be kept up-to-date on all the latest news from
the site!

www.artisanexpo.it

For more information: Arti
PROMOS: Via Camperio, 120123 Milano +Tel. ++39-02-8515.5264 -
Fax ++39-02-8515.5227 - Email ebusiness@mi.camcom.t

Italian Giftware

Italian Artisans
& Their Products
online

artisanexpo

Italian Giftware

Italian Fashion

Italian Home Furnishing

Italian Home Furnishing

WEBB COMMUNICATIONS www.JohnBattistaDeSantis.com ¢ info@johnbattistadesantis.com
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® Role: Visual design

Hobart West is a national company with over 80
offices and more than 700 employees. Through its
subsidiary organizations, The Hobart West Group
operates two lines of businesses: legal services
and commercial staffing.

Webb Communications developed online brand-
ing for The Hobart West Group and its sub-
sidiaries: Esquire Litigation Solutions (ELS) and
Esquire Deposition Services (EDS). Combined, ELS
and EDS represent the nation's largest providers of
professional staffing, project support and technol-
ogy services to the Legal Services industry. Among
the many high-impact marketing and web projects
completed: Redesign of three separate websites,
development of co-branded sites for ELS clients,
and print advertising design.

Miss breakfast in bed,
or just your bed?

Long hours at the office can add up to a diet of

=

ESQUIRE ;
ESQUIRE

burosiTioN sERvicis
For more information
1.800.675.7396
* Court Reporting. e-mail:

« Process Sennce. Info@esquirecom.com
+ InterpeettionfTrarslation

e esquiredeposiion.com

© Translation Services

+ Tral Steatey Consuletion = Legal Video Services.

+ Elnetronic Eehibit Proparation » Exhibit Seanning

+ Technical Support * Audiotape Transcription

* Jury Selection Saflware * Onlne Transcript Repasitary
« Docwment Retrieval

ESQUIRE. The power behind your practice.

o ot e L SR Mo

John De Santis Creative Director
Project Case Study

CLIENT: Esquire Litigation Solutions / Hobart West

LITIGATION SOLUTIONS SOLUTIONS SERVICES EVENTS/NEWS RESOURCES REQUEST INFO

" Before anything else,
preparation is the key to success. *

Litigation Solutiens Esquire News & Events

EXPERTS + TECHNOLOGY = SUCCESSS CLIENT TESTIMONIAL
Esquire’s suppart & preparation Show

serviees help company reach a Esquire will be on at ABA,
$50-million ssttlement within March 25-26, 2008

hours befare gaing to trial.

rLook for Esquire at The ABA Tech
Esquire s the full-service partner
you need to handle the complexities
of researching, organizing, manag-
ing, Bpresenting in the mast effec-
tive manner possible .. @ Services |@More Info gDocument Tmaoing & Hanaocment
Seminar

Join us at DIMS,

April 5-6, 2005

NATIONWIDE SERVICE & BEYOND REQUEST A CONSULTATION

With 30+ offices & five Facing a challenge that requires

»Esquire Receives Top Honors For

regional centers, O immediate Stienton o et Services Provided, As Rated by
Esquire is the only firm SUPPOME COMtact Bz quire for Customers Independent Survey re-
with full LS. coverage. e also provide |  free consultation

weals high level of customer satisfaction

support for International liigation... G, 2

@Find An Office @viore Info

Twill greet you with

a firm hands

Afast, free, and easy call or click to DepoNet will put you in touch with
the Kind of professionals and services that make any legal challenge
easier to face. Prescreened and monitored by our Quality Assurance
Program, the power of DepoNet is wherever you are.

« Court Reporting Services %

« Videoconferencing -

« Legal Video Services. A Hobart Wost Company.
« Interpretation/Translation The Professional Connection

1-800-DepoNet
www.DepoNet.com

WEBB COMMUNICATIONS
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PROJECT BENEFITS

® Role: Visual design

¢ Sales incentive site(Jorovides an effective way to
motivate and reward top salespeople.

] High-quolirT incentive gifts can be ordered easily
and securely from the extranet site.

e Site differentiates Peroni from competitors and

Webb Communications worked with Birra Peroni
USA and Barton Beers, Ltd., to design and build a
national sales incentive website. The goal of the site
was to motivate and reward U.S. beer distributors
and infernal staff members who exceeded sales
targets. Although Peroni is the #1 selling ltalian
beer in the U.S., a challenge faced by Birra Peroni
was how to motivate its outside sales force of
distributors across the U.S. who wholesale many
different beer brands. The sales incentive website pro-
vides an effective means of motivating and rewarding
valued distributors, while differentiating Peroni from
its competitors.

Unlike most sales incentive sites, the Peroni extranet is
branded to match Birra Peroni’s corporate ID. Thus,
when members of the outside sales force login to the
site to preview or order incentive gifts, the site
continually reinforces the quality and image of Birra
Peroni. Central to the site’s appeal is the use of
"Peroni Dollars” for incentive gift purchases on-line.

CLIENT: BIRRA PERONI USA

PROJECT: BIRRA PERONI USA
SALES INCENTIVE SITE

John De Santis Creative Director
Project Case Study

Shéreer

PERONI

5796

Each award-winning distributor is provided with
multiple gifts certificates having values of $100 Peroni
Dollars or more. Managers at the distributors can
give out the certificates to their internal salespeople.
Each certificate has a unique login code that enables
the recipient to register to “shop” for rewards on
the PeroniUSA.com site.

Khop Home  Shopping Cart Checkout  Add/Buy Peroni Dollars  Edit My Info Contact Reports Laogout
Welcome to the Shopping Home Page.

You are now ready te browse through an exciting catalag of high-style contemparary
gifts from Alassi, ane of Europe's lsading design and manufacturing companias.
Established in 1921, the company has won numerous international design awards,

Hlessi's products perfectly blend style, sophistication, durability, and usability

"
s o @l
[~ Ll 3 = ’
essi Alessi
Bary Gear

Alessi alessi sl
Kitchen reducts

Once registered, the user is greeted with a
customized message, including their name and how
many “Peroni Dollars” they have available to spend.
They can then shop for and order high-end gifts and
can return to the site until their reward dollars are
depleted. Secure credit card processing enables users
to purchase more Peroni Dollars to order gifts costing
more than their available reward dollars. A reporting
system allows Peroni to track all order activities by
region, company and individual user.

WEBB COMMUNICATIONS
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John De Santis Creative Director
Project Case Study

CLIENT: BIRRA PERONI USA
!.%

N TN PERONI)
SALES INCENTIVE SITE

HOME PAGE

EUROPEAN TASTE.
[TALIAN STYLE.

ITALY'S NUMBER ONE BEER

LOGIN PAGE |

Desi Ran
red in inless Stasl,
. | e
s ENF it alo features a neat dimple in the base - which
f mcans that the dish fts comfortably in the hond when  £ols cpaner - | Champians

holding and offering.

@ Enlargs Imans Price: 340,00 Qty. [T m D | 7

PRINT SALES CERTIFICATE ‘

Congratulations! . i
Thank you for helping to make Peroni Birra Peroni USA

the #1 Itaian beer in the US.A.
This gitt certificate Is valld for 100 Peronl prize PRIZE CODE’
dollars which can be used to purc hase valuable

Aless| gITt Items on www.PeronlUsA.com

Please use the prize code number on
this gt certificate to login.

www.JohnBattistaDeSantis.com ¢ info@johnbattistadesantis.com
www.sitespan.com
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WEBB COMMUNICATIONS
Case Study

ITALY-AMERICA CHAMBER OF COMMERCE @ Hlsg}g:@

ITALY AMERICA CHAMBER OF COMMERCE

ITALY-AMERICA CHAMBER OF COMMERCE @’(5{/&&7
BENEFITS EVENTS : SERVICE: PUBLIGATIONS : NEWS »

® Role: Visual design
Site www.italchamber.org

¥

ininpmnina. 1959 Ferrari 250 GT

-u:.»--vvn'r-ll‘l(r:t-w-lm 2001 s Lunchean - May 34, 2001 M oa e

T ALYjAMERICA|

WEBB COMMUNICATIONS www.JohnBattistaDeSantis.com ¢ info@johnbattistadesantis.com
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John De Santis Creative Director
Project Case Study

CLIENT: Juvent Medical

® Role: Visual design

Juvent is a medical device company focused on the devel-
opment and marketing of devices for treatment of osteope-
nia, osteoporosis, and various vascular conditions. Webb
developed and promoted the Juvent brand via multi-country
online marketing portals. Webb was also retained to devel-
op a multicountry / multi-language online promotional
plan, to increase awareness about the technology to
patients, medical professionals, and prospective investors.

Marketing/information portals were implemented for the
U.S., Canada, Ireland, the United Kingdom, Germany,
Austria, and Australia/New Zealand. These portals provid-
ed a means of introducing the Juvent brand and the com-
pany's unique technology to a worldwide audience. These
portals ensure that branding is accessible to consumers and
care givers, while medical professionals are comfortable
with the research and science behind the technology.

JUVENT =~

]UVENT = Bringing Youth to Your Life

PLEASE SELECT YOUR COUNTRY

Choose Country s

© cick nere to process

Juvent Dynamic Motion Therapy
Great Science, Great Results

JUVENT A<

For Musculoskeletal Heclth
A Safe and Balanced Approach

Juvent Dynamic Motion Therapy
Great Science, Great Results

) PLEASE SELECT YOUR COUNTRY

THE AMERICAS EMEA (Europe, Middle East, Africa) ASIA PACIFIC »
»Canada »Austria & Cermany » Turkey »Australia \\ o
States »ireland » United Kingdom " nd =
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You Are Invited
OSPITALITA Italy America Chamber of Commerce

7\ [TALIANA

The Authentic Italian Table

Join us for an evening of fine dining, showcasing New York’s top Italian
restaurants and winners of the prestigious “Ospitalita’ Italiana — Ristoranti
Italiani nel Mondo” Seal of Quality award. Don’t miss this unique opportunity
to sample tasting menus from New York’s finest Italian restaurants all under
one roof!

Monday, September 23rd, 6-10 p.m.

The Metropolitan Pavilion
110 West 19th Street, (between Sixth and Seventh) / NYC

To purchase tickets, visit www.italchamber.org & go to “Events”

For the exclusive restaurant ticket price of $50,
use this code when purchasing tickets:

s November 16th, 2012
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i MARCH 2006 ASK VAL | DELIAS DEALS TRAVEL TIPS | BLOG

i D’ELIA’S DEALS 4 TRAVEL TRENDS

is Boomin:

Tourism to Antarctic
ing

+ Go Cocidental in Aruba

+ East Meets liest With 4d
"Go Topless” in Hawaii

+ Spail Mum Rotten in London
+ Bald & Beautiful Discount

)=

* Fralic st Disney This Spring
+ Save 40% on a Sofitel Getaway
+ Cruise Northern Europe

Onee only & destination for
scientists and explorers, the
Antarctic is now attracting

record numbers of tourists,
according to Travel Weekly.

wiew all deals

Abercrombie and Kent reports
that their cruises are

totally sold out this year, Tour-
ism travel to Antarctic is
during the “austral” summer,
which begins raughly in

¥ VIDEO October and ends in March.
According to Abercrombie, you
Celebrate Pilates Day With A have to book by the end of the

Knockout Workout In South Beach preceding March to get a spot

on one of their tours,
»Go To Site

With all the hotties on Miami
Beach, its no wonder there's
a diet named after the area.
Now you can combing the

craze over the South Beach
Diet with & knockout Pilates

¥ ASK vaL

Question: [s it cheaper to
take the ship's excursions or

WAGKAUE, plan it on my own?

»Go To Site Answer: Click Here

i TRAVEL NEWS 4 VAL-ON AIR & IN THE AIR
* Mo 1 Hotel in Australia o See val on NBC's Today
+ Libya Denying U, Visas Show, 3/22/06
« EthuJetBlue? + val visit's Croatia, See Blog
+ QM2 Cancels Trips For More
more deals

¥ EMAIL TO A FRIEND

Send Yal's Hewsletter
3 TRAVEL TIPS S

* A Water Workout
« Smell Ship-Shape

+ Duty Free Beauty

Travel News {:7

,F_—/’\S/',—L___
ias Deal
Home video © fravel Tips  Fhotas __ Aboutval

<>

) PERONI USA NEWS .

/846 ITALY'S NUMBER ONE BEER

Birra Peroni USA Launches Online
Incentive Website for USA Distrubutors

Birra Perani USA, launched  national sales incentive website that
pravides sales incentives for distributars and the U.S. sales farce. The
sitefeatures a custam e-commerce component where Peroni Dollars can
be used for incentive gift
purchases on-line.
Distributors and sales
managers can register and
Iogin ta a secure an-line
catalog of gift products and
redeem Perani Dollars for
incentive gifts, An administ-
ration system sllows
management to track all
order activities by region, campany and individual user.

Secure, onling credit card processing allows

Representative users ko add value and purchase additional
of the Month Alessi products, & print design component
Laurs Gilmartin indluded designing and custem-printing
Senior Marketing Peroni Dollar gift certificates with secure
from Boston, MA passwords and company names, which were
Coniartationst distributed to leading sales pecple and

distributors nationally,

srraveanicras | EUROPEAN TASTE.
MNumber 1 beer and the

Sk thanumEars ITALIAN STYLE.
Italian beer in terms of

U.5. sales, The 157-year-

old Ttalian firm was

founded in 1846,

Distributor of the Month:

Tia non ob &3 soluad incommod quas egen ium improb fugiend. Officia
deserunt mollit anim id est labarum Et harumd dereud facilis est er
expedit distinct. Nam liber te conscient to factar,

Product Update:

Turn poen legum odioque civiuda et tam. Neque pecun modut est neque
nonor et imper ned libidig met, consectetur adipiscing elit, sed ut labore
et dolore magna aliquam is nostrud exercitation ullam consequet.

Trip to Italy:

Legum ediogue civiuda et tam, Megue pecun modut est neque nonor et
imper ned libidig met, consectetur adipiscing elit, sed ut labore et dolore
magna aliquam is nostrud exercitation ullam consequst.

Antonio Carsano
PRivear wice President Marketing
Birra Peroni USA Inc,
730 Fifth Avenue - Suite 600
New vork, MY 10019
(212} 582 8086
ACOrSANAMNErONIISAL0M

40
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US Plant | Pr

VX J) Solar USA

MXSelar USA
2301 Cottontail Lane
Somerset, NJOS8T3 - USA

www.mxsolarusa.com
info@mxsclarusa.cam
T3 356 7300

@. e

Intertek

Product Sheet

photovoltaic industries

MX Solar USA
United States Plant Operaional

MX Solar USA, a part of MX Group, has arrived in the United
States as a new company producing "Made in the USA”
phetovoltaic modules

MX Solar USA is new to the US market, but it is backed by the
full expenence of an industrial group that has operated in the
European PV Market for 10 years. The Group owns and
operates two module manufacturing facilities in laly having a
combined production capacity of 180 MW,

The headquarters and manufacturing cperations of MX Sclar
USA are located in a 138,000 square foot facility in Somerset
New Jersey. The company started manufacturing in December
2010 and will achieve full ramp-up by March 2011 with 120
full-ime employses.

Technologically-sophisticated  manufacturing  machinery.
experienced personnel combined with specific training, and
strict quality-controls on the final product mirror the Group's
European operations. This allows MX Solar USAto achieve the
highest qualitative standards, defined by the market as
"Premium Quality” in terms of efficiency and performance.

The production line will have an initial capacity of 65 MW, which
will increase to 130 MW by the end of August 2011.

After the start of production, MX Sclar USA will offer training for
solar industry professionals, including developers and
installers

LA CAMICERIA®

(@ }([/.7//{'({//(/

La Camiceria Italiana®
Opens US Flagship Store in New York

Offering Italian-Made Artisan-Quality
Men’s Shirts & Accessories At

509 Madison Avenue
(between. 52nd & 53rd streets)
New York City

(212) 752-0823

info@lacamiceriaitaliana.net

NEW YORK - Nuova Apertura

La Camiceria Italiana ha inaugurato il nuevo Store di New York, a
Madison Avenue. Il punto vendita, localizzato nel cuore di Manhat-
tan con una superficie di 280 m2 su due livelli, propone alla propria
clientela sia la camicia confezionata che quella su misura, oltre agli
altri innumerevoli prodotti di alta qualita italiana come le cravatte, la
maglieria , il capospalla, gli accessori.

WEBB COMMUNICATIONS

www.JohnBattistaDeSantis.com ¢ info@johnbattistadesantis.com
www.sitespan.com




John De Santis Creative Director
Project Case Study

CLIENT: ltaly-America Chamber of Commerce

PROJECT: Online Event Promotion

® Role: Visual design

YOU ARE INVITED ITALY-AMERICA CHAMBER OF COMMERCE

IACC Fall Luncheon

Friday, September 27, 2013
Registration and Reception: 12:30 p.m'
Luncheon & Award Ceremony: 1:00 - 2:30 p.m.

The Palace Hotel
455 Madison Avenue, NYC

Business and Culture Award
Presented by the
Italy-America Chamber of Commerce
Women’s Forum

Friday, November 18, 2011
MANDARIN ORIENTAL NEW YORK
Matilda Raffa Cuomo - . 80 COLUMBUS CIRCLE AT 60TH STREET
; 1 NEW YORK CITY
COCKTAIL RECEPTION AT 7PM  + DINNER AT 8 PM
BLACK TIE

to

Founder, Mentoring USA
Producer

Haly-America

Commerce

ABOUI THE 1IALY-ARIEKICA CHAMEBER OF CONNERCE

Fuunded in New York in 188/, the laly-America Chamber of Curnerce 153 private, not-for-profit, e b=

ahiporganizatian that reprassnts the inferests of cormpanies that have, or that ars inféfested in estaifhing

OERchImembET business and commercial rlatians between the United States and aly. The IACC brings together Businessas
< ranging from individual antrspreneuts ta large corperations  advaricing the nterests of its menbers

chamber.org

dinteraction Uade d

arganizations. he Iraly America Chamber of Commerciis a member of Assacamerestaro, the world associa

i af lalian bi-national chambers, and is afilialed with the Uniled Sales Charmiber of Commerce

taly-America Cp—— Ry —

chamber Of AMBASSADOR CIRCLE PRESIDENTS CIRCLE
Commerce

of [taly

The Delicious Essence of Wellbeing

DINNER

FriDAY, NOVEMBER 19, 2

THE MANDARIN ORIENTAL

NEw York CITY

MINISTERD BELLE POLITICNE AGETEDLE
ALIMENTARE £ FORESTALT
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Collection Marie Guérin

Jourdan Antiques Tradition Carried on

with Collection Marie Guérin

HAPPY NEW YEAR |

[Collection Marie Guérins e-news letter will focus this month on QH: of the new pieces of the

(Colection: the two i e g rbeoied e s enie
Why is this piece so unique ?

ICMG lakes s Neaciassical inspizalion | Imm the archilecture and design of Ancient Greece
land Rome. Most of th, lar, restrained and like the style
fthe piecas are plfiete by.

Designing the antiqua mimored chast of drawers was a challenge in lerms of finding the right

praportions and the right cambination of materials to make it special and unique. Antiqua

mirror is a very elegant material and combining il with a bronze frame and pulls transforms the

jstyle of the chest and makes it unconwentianal and ariginal.

Being able to be mixed with pieses of fumilure fram different times and differant styles is the
rime concern of all the pieces of Collection Marie Guérin.

IThe base or “feet” of the commode are in the style of M. Du Plantier and give the pisce a

imodam yel Neaclassical lask. It sets apart the piece and finishes its statamant

Maro du Plantier was a Franch designar from the 1930s and 1940s.
IHis wark in general was very much inspired by Egyptian At but slaying very modem al tha
lsame time. Marc du Plantier also worked as & fashion designer for such designers as the
house of Jenny and Doucst. He also worked for the Comédie Francaise dasigning thealers
ldecors and plays costumes

Wnen he was In his 30s Marc du Plantier stantad dasigning homes for the elts *Parisian”
lorowd

(The mirared chesl is cuslom made in Franse. The Callection is made by small artisans whose

lexceplional work can be seen in the qualily of their craftsmanship.

Dimensions can be changed to accomadate tha cliants’ neads. i

lwwa CollactionMarieGuerin.com

Neoclassical Inspired
Contemporary I'rench
[Furniture & Accessories

Design
= o iho tinaic in chdo Tho moindak ucad am o mival

CONSOLES
TABI
SEATS
LAMPS
MIRRORS
CASE PIECES

Callection Marie Guérin was created in
1005 and has bean sold thraugh
.muman Antiques in New Yark City unt

The naw showroam locatia
oy s

The line of fumiture includes a range o
tables (coffes tables, occasional table
console tables), as well as lamps,
bookeases, and mirors.

610-8424037
9-5pm Easter Tima

Email
infof@calleclionmareguerin.com

Wab
www.CollactionMareGuerin.com

PENTEGRA
RETIREMENT g%
SERVICES ¢

May 16, 2007

Maore Transparency Required in 401(k)

Fee Disclosure

March 14,2007

A0TkWire.com) — In recent weeks, there has been a great deal of
legal and regulatory activity around the issue of whether fees
charged by plan providers to 4014k} plan sponsors and participants
are tao high and tao confusing, Congress has just held hearings

on 401(k) fees and is planning legislation ... more >>

More Transparency Required in 401(k)

Fee Disclosure

March 14,2007

401kWire.com) — In recent weeks, there has been a great deal of
legal and regulatory activity around the issue of whether fees
charged by plan providers to 401(k) plan sponsors and participants
are too high and too confusing, Congress has just held hearings

on 401(k) fees and is planning legislation ... more ==

More Transparency Required in 401(k)

Fee Disclosure

March 14,2007

401kWire.com) — In recent weeks, there has been a great deal of
legal and regulatory activity around the issue of whether fees
charged by plan providers to 4014k} plan sponsors and participants
are too high and too confusing. Congress has just held hearings

on 401(k) fees and is planning legislation ... more ==

Press Boom

anteqra | Cont Subsciibe

'. Plan Sponsor

& Participant

& Clients

’ Participants

Pentegra Retirement Services
108 Corporate Park Drive
White Plains, New York 10604
tel:B00-872-3471

fax. 914-694-9384
www.pentegracom
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Naples & Beyond: ven e
Generations of Style ;3 - JATE

Vinosophy Collection

The President of the Province of Naples,

Riccardo Di Palma, invites you to attend Please jOil'l us for DiWine Jazz, a unique

wine tasting experience designed to
engage and delight your senses.

Naples & Beyond:
Generations of Style
September 19

Galst B Trattoria Cinque

& Fashion Show 9

July 28, 2011

7 p.m.

Cipriani 42nd Street Conceptualized by Franco D'Eusanio, owner and winemaker of
110 East 42nd Street, NYC Chiusa Grande Winery located in Italy's Abruzzo region, DiWine

Jazz is an evening of evocative music paired with nine wines
from the Chiusa Grande portfolio. Based on its unique character-
Kindly,R.S.V.B. via e?mail. to: o8 istics, each wine will be playfully paired with a jazz composition
servinoeitalchamber.org I written especially by the Tony Pancella Rhythm'n Sing Sextet to

Business/cocktail attire

complement and enhance the wine's distinctive personality.

Please include your name, company name .
and telephone number in your response. SPACE IS LIMITED. Reservations will be accepted on a first-come, first served basis.
This invitation in NON-TRANSFERRABLE and is valid for one person
ontact Brandon Nuccio at the IACC: 347.294.3741 / nuccio@italchamber.org
y, September 13. Please include your name, company & telephone number.

This event is part of the PLAIT Province of Naples
program and is under the patronage of
the Council for Small Business and Tourism.

AP Italy-America
L% Chamber of
Wi Commerce
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Out of Step with American Families

OUT OF STEP

AMERICAN FAMILI

The USDA's new nutrition guidelines state unequivocally that Americans need to eat more fis

Bk if Troanmaons hoo ko asswr bheea aree'd he snnonh nomnad fons b oae senond . Thow aeand

GREENPEACE'S
= FALSE ALARM ..f“j

GREEHFPEACE

Greenpeace is a $300 million-a-year international fundraising giant. It needs to raise nearly
$1 million per day just to keep the hights on, but somehow still found $32 million to spend on
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